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INTRODUCTION  
  

The Alpha Delta Phi brand is much more than a logo. it is who we are 
as an organization, who we want to be and how people perceive us—all 
at once.  

The organization’s brand is the reputation we’ve spent years building. 
it’s one of the most valuable assets we have and should be managed 
carefully.  

The “brand experience” happens every time our fraternity touches a 
student, prospect, professor, partner and the community. Consistent 
use of branding reminds people of their positive experience with us 
when they see proper brand marks and official communications. 
Whether we communicate in person, in publications, on outdoor 
boards, in newsletters - each contact is an opportunity to leave a 
lasting positive experience on the public, university officials, 
prospective associate members, family members and supporters of 
the Alpha Delta Phi. Our brand marks and communications will be 
reminders of the good we do in the world and the leadership we bring. 
That’s what branding is all about. 

MANUS MULTAE COR UNUM  MANY HANDS, ONE HEART 4



MANUS MULTAE COR UNUM  MANY HANDS, ONE HEART 5

Purpose of Brand Guidelines      6 
The Alpha Delta Phi Brand      7 
The Alpha Delta Phi Fraternity    8 
Licensing & Trademarks       9

SECTION 1 
OVERVIEW 



PURPOSE OF BRANDING GUIDELINES  
The purpose of brand guidelines is to ensure that everyone responsible for communicating on Alpha Delta Phi’s behalf is consistent in the 
usage of marks and words that represent our organization. Proper and exact repetition of our brand elements allow people to know they are 
getting official Alpha Delta Phi communications. They are also designed to best represent the values and heritage of our organization when 
used properly. Items that are inconsistent with brand guidelines erode the brand and its impact. Always refer to the brand guidelines when 
communicating to all audiences, even internally.  

The official brand identity for Alpha Delta Phi has been developed since the inception of the fraternity, but the most current standards have 
been refined to be applicable to today’s mediums and standards.  

While the guidelines cover most situations, there may be times when further clarification is required. in these instances, always contact the 
Executive Office for the proper way to depict our brand.  

All logos and graphical elements are available for download on our website - www.alphadeltaphi.org/branding.  
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THE ALPHA DELTA PHI BRAND  
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Alpha Delta Phi men strive for excellence by 
living out core values to promote fellowship, 
develop character and leadership, advance 
heightened moral awareness, enable academic 
achievement, celebrate our literary heritage, and 
inspire community service.  

The purest definition of our brand is the mission 
statement and values.  

If any item is counter to these values, it is not 
within the brand guidelines and should not be 
used in Alpha Delta Phi communications - 
either internal or external. 

OUR MISSION 
To provide a comprehensive and positive personal growth experience for all 
undergraduate and alumni brothers: social, ethical, leadership, scholastic, community 
service, and literary. 

OUR VALUES 
We are a union of individuals, bound by common gender, heritage, traditions and goals, 
organized by Chapters and Alumni Associations. 
  
We are financially secure and responsible. We ascribe to the highest levels of ethics. 
  
We are essential to our Chapters achieving their goal of being the outstanding 
fraternities on their respective campuses. 
  
We sponsor literary programs which enhance the Fraternity's literary traditions and 
values. 
  
We value our Student and Alumni members as full partners and serve their needs as our 
highest priority.



THE ALPHA DELTA PHI FRATERNITY  
The Alpha Delta Phi Fraternity was founded in 1832 at Hamilton College in Clinton, New York by Samuel Eells (1810-1842). Founded as a 
literary society, it evolved into one of the most distinguished of the original American college fraternities. It has retained its focus on its 
literary roots, by attracting only the best students at only the more prestigious colleges and universities in Canada and the United States. 
Our chapters are leaders on their respective campuses, where some of our chapter houses have been designated architectural or historic 
landmarks. The Alpha Delta Phi Fraternity experience has helped a disproportionate number of its 50,000 lifelong members to become top 
leaders in industry, government, education, and religion. 

NOTABLE ALUMNI  (full list available at www.alphadeltaphi.org/alumni) 
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Franklin D. Roosevelt, Harvard 1904 
32nd President of the United States 

Theodore Roosevelt, Harvard 1880 
26th President of the United States 

Salmon P. Chase, Dartmouth 1826 
Secretary of the US Treasury Department 

Oliver Wendell Holmes, Harvard 1861 
Associate Justice; US Supreme Court 

Joshua Chamberlain, Bowdoin 1852 
Governor of Maine; Medal of Honor Recipient

John D. Rockefeller, Jr., Brunonian 1897 
Financier and Philanthropist 

David Packard, Stanford 1934 
Founder, Hewlett Packard 

Eran Egozy, Lambda Phi 1995 
Founder and CTO of Harmonix Music Systems 

Fred Upton, Peninsular 1975 
United States Congressman 

Daniel Pearl, Stanford 1986 
Journalist; Wall Street Journal

Robert Ludlum, Middletown 1951 
Author 

Chris Cuomo, Yale 1992 
Television Journalist, CNN 

Roger Faxon, Johns Hopkins 1970 
C.O.O. of Columbia Pictures, C.E.O. of EMI 

Ben Stein, Columbia 1966 
Actor, Author, Economist, Humorist 

Jeremy Glick, Rochester 1993 
US National Judo Champion, Flight 93 Hero  

http://www.alphadeltaphi.org/alumni


LICENSING & TRADEMARKS 
The Alpha Delta Phi Fraternity regulates the use of its name and identifying marks for the purpose of selling merchandise or ephemeral 
items. Alpha Delta Phi engages the services of Affinity Licensing for the purposes outlined above. https://greeklicensing.com 

Chartered undergraduate chapters, chartered alumni associations and affiliates (colonies) have permission to use the appropriate 
visual branding as long as it conforms to guidelines presented in this manual. Any unauthorized use of the Alpha Delta Phi 
branding, corresponding Greek letters, or any other intellectual property of the fraternity is a direct violation of US federal 

trademark law and will be prosecuted aggressively as required by the fiduciary responsibility of the Board of Governors.  

U.S. Reg. No. 4,908,354 - U.S. Reg. No. 4,944,988 
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Hayden Schlossberg, Chicago 2000 
Screenwriter 

David Kronis, Massachusetts 1999 
Production Designer, Hamilton 

Colonel Steven R. Nagel, Illinois 1969 
NASA Astronaut 

Harlan F. Stone, Amherst 1894 
Chief Justice, US Supreme Court

Otto Everett Graham Jr., Northwestern 1944 
Pro Football Hall of Fame Quarterback 

Walter A. Haas, Jr., California 1937 
Owner of Oakland Athletics, 
Chairman of Levi Strauss & Co 

Francis Bellamy, Rochester 1876 
Author of the original Pledge of Allegiance

Andy Enfield, Johns Hopkins 1991 
Athlete, USC Basketball Coach 

Chris Miller, Dartmouth 1961 
Co-Author of Animal House 

Henry R. Luce, Yale 1920 
Publisher, Time Life 

Colin Angle, Lambda Phi 1989 
Founder and CEO of iRobot Corporation



MANUS MULTAE COR UNUM  MANY HANDS, ONE HEART 10

Alpha Delta Phi Identity       11 
Star & Crescent Logotype     12 
Alternative Formats        13 
Typography         14 
Color Palette         17 
Preferred Palette Usage Ratios    19 
Color Variations        20 
Usage Violations       21

SECTION 2 
BRAND IDENTITY



ALPHA DELTA PHI IDENTITY 
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The star and crescent with logotype is the most common public 
identifier of the Alpha Delta Phi Fraternity and can be used in a variety 
of applications. it is vital to use the proper logo and logotype every time 
you identify as the fraternity. The following are guidelines for how to use 
this logo and logotype along with examples of how not to use it.  

By repeating the mark properly, you strengthen our brand each time so 
that we may build on good image and empower the goals of the 
fraternity while ensuring we are well-received accordingly.  

The fraternity should always be referred to as the Alpha Delta Phi 
Fraternity in official documents. It can be referred to as “Alpha Delt” in 
more informal, internal situations. The abbreviation “ADP” should be 
avoided, except in Greek-letter format or in hashtag form.  



STAR & CRESCENT LOGOTYPE 
Depending on usage, the star and crescent with or without logotype can be featured as the identity.  
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STAR AND CRESCENT (SYMBOLS)

LOGOTYPE

STAR AND CRESCENT (WITH LOGOTYPE) STAR AND CRESCENT



ALTERNATIVE FORMATS 
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The Alpha Delta Phi Phi logo exists in multiple 
formats for ease of use across many mediums. 
While you should always use the preferred 
format, when layouts demand an alternate 
approach, the following are approved usages.  

• The preferred vertical (centered) format 
with star and crescent and logotype.  

• The optional horizontal (left aligned) format 
with star and crescent and logotype. 
  

OPTIONAL FORMATPREFERRED CENTERED FORMAT

OPTIONAL HORIZONTAL FORMAT (LEFT ALIGNED)



TYPOGRAPHY: PRIMARY FONTS 

MANUS MULTAE COR UNUM  MANY HANDS, ONE HEART 14

Brandon Grotesque is the official Alpha Delta Phi core 
font. Consistent use of this font will strengthen the 
Alpha Delta Phi brand presence.  

• Brandon Grotesque medium is the primary sans 
serif font used for Alpha Delta Phi identity. It can 
also be used for headlines and to emphasize specific 
text within body copy.  

• Brandon Grotesque regular (or light) is a sans serif 
font used for Alpha Delta Phi body copy or sub 
messaging applications.  

• When writing Greek letters for Alpha Delta Phi, use 
the standard symbol font.  

• When a serif font is needed, use Web/Microsoft- 
friendly typeface Georgia roman as seen on page 15. 

OFFICIAL TYPEFACE            TYPEFACE DETAIL 

BRANDON GROTESQUE - REGULAR (SAN SARIF) 

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*()  
BRANDON GROTESQUE - LIGHT (SAN SARIF) 

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*()  
BRANDON GROTESQUE - MEDIUM (SAN SARIF) 

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*()  
OFFICIAL GREEK LETTER TYPEFACE 

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*() 

Aa

Aa

Aa

Aa



TYPOGRAPHY: MICROSOFT APPLICATIONS, EMAIL & WEB USAGE  
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Consistent use of these fonts will strengthen the Alpha 
Delta Phi brand presence within Microsoft applications, 
email and Web usage.  

• Trebuchet regular and Bold are Web-safe sans serif 
fonts used in Microsoft and web applications. They 
nicely mirror the style of Brandon Grotesque.  

• Trebuchet should only be used for headlines, sub- 
headlines and emphasizing specific text within body 
copy.  

• Georgia roman is a Web-safe serif font used in 
Microsoft and web applications. It should also be 
used for body copy.  

• If Trebuchet is not available, arial is an approved font. 
arial is an alternate Web-safe sans serif font used in 
Microsoft and Web applications.  

TYPEFACE             TYPEFACE DETAIL 

TREBUCHET  - REGULAR OR BOLD (SAN SARIF) 

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*()  

GEORGIA - REGULAR (SARIF) 

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*()  
ARIAL - REGULAR (SAN SARIF) 

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*() 

Aa

Aa

Aa



TYPOGRAPHY: THE 1832 FOUNDATION FONTS  
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Avenir Next is the official 1832 Foundation core font. 
Consistent use of this font will strengthen the 
foundations’s brand presence.  

• Avenir Next regular (or light) are the primary sans 
serif fonts used for the 1832 Foundation identity. It 
should be used for all body copy or sub messaging 
applications.  

• Avenir Next demi bold should be used for headlines 
or to emphasize specific text within body copy. 

• When a serif font is needed, use Web/Microsoft- 
friendly typeface Georgia roman (regular) as seen 
on page 15. 

TYPEFACE             TYPEFACE DETAIL 

AVENIR NEXT  - REGULAR OR LIGHT (SAN SARIF) 

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*()  
AVENIR NEXT  - DEMI BOLD (SAN SARIF) 

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890!@#$%^&*()  

Aa

Aa



COLOR PALETTE: PRIMARY  
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Alpha Delta Phi has adopted specific, official 
colors to represent the fraternity. Colors are 
based on the founding documents, but more 
clearly defined for consistent and easy application.  

PMS 357 (Green) and white create a powerful, 
trustworthy and friendly look through contrast 
and simplicity.  

Chapters seeking to use their official university 
colors in conjunction with the Alpha Delta Phi 
color palette, should consult their university 
policies regarding brand standards before 
producing any marketing or visual elements that 
may conflict with the host institution brand 
standards.  While the Alpha Delta Phi Fraternity 
allows for such coordination, it's important to 
follow all standards to ensure consistency. 

PANTONE (PMS) 
357  

CMYK  
73, 0, 43, 65 

RGB 
24, 89, 50 

HEX# 
#185932

ALPHA DELTA PHI FRATERNITY

PANTONE (PMS) 
5595 C   

CMYK  
24, 9, 19, 0 

RGB 
191, 205, 193 

HEX# 
#bbcec0

PANTONE (PMS) 
113 C   

CMYK  
3, 12, 62, 1 

RGB 
249, 215, 114 

HEX# 
#ffd65e

PANTONE (PMS) 
n/a   

CMYK  
2, 1, 6, 0 

RGB 
0, 122, 51 

HEX# 
#fffaea

PANTONE  (PMS) 
5727 C   

CMYK  
13, 11, 15, 0 

RGB 
218, 212, 200 

HEX# 
#dbd4c7

NOTE: When official definitions are not available always use the closest color match to 
Green and Gold. PMS information is not shown for White. 



COLOR PALETTE: SECONDARY 
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The 1832 Foundation has also adopted specific, 
official colors to represent the foundation. Colors 
are variations from the primary colors of the Alpha 
Delta Phi Fraternity. 

PMS 294 C (Coated) with PMS 7407 C and 
white create a powerful, trustworthy and friendly 
look through contrast and simplicity.  

NOTE: When official definitions are not available 
always use the closest color match to Green and 
Gold.

THE 1832 FOUNDATION 

PANTONE (PMS) 
546 C  

CMYK  
85, 40, 67, 59 

RGB 
21, 56, 46 

HEX# 
#02392d

PANTONE  (PMS) 
7407 C   

CMYK  
17, 22, 69, 5  

RGB 
197, 173, 98 

HEX# 
#c8ad55

PANTONE (PMS) 
7532 C   

CMYK  
56, 58, 69, 17 

RGB 
105, 91, 75 

HEX# 
#6c5a49

PANTONE (PMS) 
566 C   

CMYK  
23, 5, 22, 0 

RGB 
194, 216, 193 

HEX# 
#bdd9bf

PANTONE  (PMS) 
n/a 

CMYK  
5, 2, 5, 0 

RGB 
241, 247, 239 

HEX# 
#f0f7ee



COLOR PALETTE: PREFERED USAGE RATIO 
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Alpha Delta Phi has adopted specific, official 
colors to represent the fraternity. While each 
chapter may use the official colors in their own 
unique way, the preferred usage ratio is shown 
here. 

Dominant placement should always be given to 
the primary colors - green and white. Individuals 
should avoid using accent colors as the most 
dominant color.  

The same concept and usage ratios apply to the 
1832 Foundation color palette. 

ALPHA DELTA PHI FRATERNITY

THE 1832 FOUNDATION 

40% 40%

40% 40%

10% 10%

10% 10%

ACCENT COLORS

ACCENT COLORS



COLOR VARIATIONS 
Depending on usage, the star and crescent with or without logotype can be featured as the identity.  
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BRAND COLORS REVERSE BRAND COLORS BRAND COLORS

STAR & CRESCENT COLORS

BLACK ONLY REVERSE WHITE ONLY

LOGOTYPE COLORS

REVERSE BRAND COLORS

BLACK ONLY REVERSE WHITE ONLY



 

UNACCEPTABLE USES 
 

MANUS MULTAE COR UNUM  MANY HANDS, ONE HEART 21

It is important to utilize the proper brand identity, to 
create a cohesive and well-represented image of the 
Fraternity on an international scale. Because of the 
importance of our brand, care should be taken to 
prevent any alterations. Shown here are numerous 
examples of what not to do. 

1. Do not use the logo without Greek letters.  

2. Do not add a color border. 

3. Do not rotate or skew the  logo.  

4. Do not change the Greek letter font. 

5. Do not change the logo mark font.  

6. Do not change the color scheme.  

7. Do not add text/imagery onto the logo. 

8. Do not alter either part of the logo.  

9. Do not change or add elements to the logo. 

1. 2. 3.

4. 5. 6.

7. 8.

ALPHA DELTA PHI 
FRATERNITY

9.



 

UNACCEPTABLE USES 
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10. Do not use the logotype as the logo mark.  

11. Do not use alternative crest designs.  

12. Do not use alternative Greek letter designs.  

13. Do not add text/imagery onto the crest.  

14. Do not use the crest with the logo mark.  

15. Do not overlap with other images.  

16. Do not use old branding images.  

17. Do not use logo mark as a pattern. 

18. Do not use the crest as a pattern.  

If you are unsure on the appropriate usage of the 
logomark images, please contact the Executive 
Office at office@alphadeltaphi.org for guidance. 

10.

14.13.

17. 18.

15.

11. 12.

16.

mailto:office@alphadeltaphi.org
mailto:office@alphadeltaphi.org
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SECTION 3 
FRATERNITY SYMBOLS



ALPHA DELTA PHI CREST 
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The crest, which is our coat of arms, consists of the shield or escutcheon 
divided vertically in equal parts of green and white.  It is bordered in black 
and studded with pearls. On the shield are three Greek letters, 
horizontally aligned, alpha, delta, phi. Above the shield is an esquire’s 
helmet in profile facing left with visor closed. Behind the shield is a sword 
and spear, both pointing upwards and both crossed saltirewise.  Flanking 
the shield and issuing from the scroll on either side are two gold sprays of 
laurel leaved in gold. On the scroll beneath the shield is motto of the 
Alpha Delta Phi. 

WHEN TO USE 
The crest should only be used in formal or ritualistic occasions. For 
standard and informal branding, the logo mark should be used.

BLACK ONLY REVERSE BLACK ONLY



ALPHA DELTA PHI FLAG 
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One of the most recent prominent icons of Alpha Delta Phi, is 
the Flag. The Flag should be created using the fraternity PMS 
colors. if an exact match for the true colors is not available, you 
may use Green and Gold flag vendor options to represent the 
colors of the fraternity.  

• The star’s arms should be equal length and overall width 
should be proportionate to the width of the crescent below. 

• The white and green rows should be equal sizes.  

• Do not use the previous flag designs, as the entire design 
has been refined. The crescent should always feature black 
Greek letters.  

WHEN TO USE 
The flag can be used on any flag pole in accordance with normal 
flag etiquette. The flag can also be used as a wall hanging or as a 
loose prop in photos. It should not be used an appeal design. 

STAR AND CRESCENT (SYMBOLS)

EQ
U

AL
 R

O
W

S

OFFICIAL GREEK FONT

DO NOT USE OLD  
FLAG DESIGNS

DO NOT THE ADP  
SOCIETY  FLAG



ALPHA DELTA PHI BADGE 
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“The badge is an oblong slab with rounded corners, displaying on a shield 
of black enamel a white crescent bearing the letters Alpha Delta Phi. 
Above the crescent is a green star with a gold center, and below is the 
date 1832 in gold.” 

WHEN TO USE 
The badge should only be used in formal or ritualistic occasions. For 
standard and informal branding, the logo mark should be used.

BLACK ONLY REVERSE BLACK ONLY
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SECTION 4 
SUPPORTING LOGOS



 

THE 1832 FOUNDATION LOGO 
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The 1832 Foundation is a charitable and educational tax-
exempt organization, separate and independent from the 
Fraternity, whose express purpose is to serve as an 
educational funding resource for the undergraduate and 
graduate student members of the Alpha Delta Phi 
Fraternity. The 1832 Foundation's mission is to solicit 
financial resources, provide faithful stewardship, and engage 
in high quality ethical practices in support of the Alpha Delta 
Phi Fraternity and leadership development. We aim to leave 
a legacy which builds leaders of good character and well 
balanced men. The 1832 Foundation is a public foundation 
which is exempt from federal income taxes and which may 
accept tax deductible gifts under Section 501(c)(3) of the 
Internal Revenue Code - EIN 82-1760616. 

WHEN TO USE 
The crest should only be used in formal or ritualistic 
occasions. For standard and informal branding, the logo mark BLACK ONLY REVERSE BLACK ONLYBRAND COLORS



BROTHERS IN ARMS CHALLENGE LOGO 
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The Brothers In Arms Challenge was developed in an effort to establish a 
fraternity wide philanthropic campaign devoted to tackling the issue of 
active duty soldiers and military veterans taking their own lives.  The 
Brothers in Arms Challenge is a call to action for our chapters to get out 
in their communities and make an impact.  Over the course of twenty-
two days, chapters are encouraged to raise awareness on their campus, 
volunteer in their communities, and raise money for Stop Soldier Suicide 
and Veterans Transition Network. 

WHY 22 DAYS?  
Everyday, 22 veterans and 1 active duty soldier commit suicide. This is 
nothing short of an epidemic, and we must do our part to combat this 
problem. The burden from the stigma of mental health problems and the 
shame surrounding Post Traumatic Stress Disorder (PTSD) push our 
soldiers to this point. 



CHAPTER SPECIFIC BRANDING  
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COVER WITH BRAND COLORS COVER WITH SCHOOL COLORS

FLAG WITH SCHOOL COLORSFLAG WITH BRAND COLORS

SOCIAL MEDIA BRANDING

CHAPTER SPECIFIC FLAGS

CHAPTER LETTERHEAD WITH LOGO

Alpha Delta Phi has developed chapter specific branding to 
provide each chapter with an identity that conforms to the 
brand guidelines as well as an identity that is unique to each 
host institution. Chapter can download their branding files in 
the Resource Center on Xaipe Connect. For more detailed 
information on social media usage, please refer to the Social 
Media Guidelines.  

WHEN TO USE 
Chapter should use their appropriate branding elements 
when given the chance. Branding that does not conform to 
these guidelines should never be used. 
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Letterhead         32 
Business Cards        33 
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SECTION 5 
BUSINESS MATERIALS



LETTERHEAD 
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The letterhead is simple, clean, and easy to read. It uses the 
horizontal logomark design at the top, with the motto at the 
bottom. The primary address of the Executive Office is listed 
horizontally on the top right. 

CHAPTER ADAPTATION 
The letterhead has been customized for chapters and the 
source file can be found in each chapter’s Vault Resource 
Center. All undergraduate and alumni members have access to 
the letterhead file for official communication. Custom versions 
for alumni associations can be obtained by contacting the 
Executive Office.   

WHEN TO USE 
Any fraternity related communication. It is inappropriate to use 
the letterhead for non-fraternity related and/or personal 
correspondence. 

To access the custom chapter letterhead files in Xaipe Connect:  
Communication -> Resource Center - Chapter Letterhead 



BUSINESS CARDS 
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Business cards are extremely important in marketing. Aside 
from the initial conversation with an individual, business cards 
can leave a lasting impression. Alpha Delta Phi Fraternity 
business cards are designed to impress 

CHAPTER ADAPTATION 
The business card can be easily customized for individual 
executive level officers of chapters or alumni associations. 
Contact the Executive Office to order custom versions of the 
business card. 

WHEN TO USE 
Any fraternity related communication or networking. 
Distribution of business cards should also be done in a 
professional manner. 

FRONT

BACK



POWERPOINT TEMPLATE 
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The Alpha Delta Phi Fraternity branded PowerPoint template is 
simple and clean allowing for easy reading by the end-user. All 
Executive Office team members use the standard powerpoint 
template. 

CHAPTER ADAPTATION 
The template can be easily customized for chapter or alumni 
associations. Contact the Executive Office to obtain a custom 
chapter version of the template.  

WHEN TO USE 
During presentations used at any fraternity conventions, 
meetings or leadership conferences. It can also be used for 
marketing purposes.



E-SIGNATURE  
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The E-Signature of Alpha Delta Phi is simple, but effective. All 
Executive Office team members use the standard E-Signature 
that has been designed to convey all important contact 
information for the Fraternity. 

CHAPTER ADAPTATION 
If chapters or individual chapter officers choose to use a 
fraternity e-signature they are encouraged to copy the chapter/
alumni officer template and update the appropriate fields.  

WHEN TO USE 
Any fraternity related e-mail communication. All Executive 
Office team members are required to use this e-signature in 
their fraternity e-mail account. It is inappropriate to use the e-
signature for non-fraternity related and/or personal 
correspondence. 

EXECUTIVE OFFICE STAFF EXAMPLE 

CHAPTER/ALUMNI OFFICER EXAMPLE 
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COMMON FRATERNITY TERMS 
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ACTIVE  
Do not use as a noun, as all fraternity members are expected to be 
active in their chapter. When referring to initiated men, use the 
terms members or brothers. Use undergraduate for current students 
and alumnus/alumni for graduated members. 

ACTIVATE/ACTIVATION  
Do not use the word activate when referring to Initiation. The proper 
term is initiation/initiated.  

ADVISOR 
Capitalize advisor only when it directly precedes an individual’s full 
name, ie Advisor John Doe. 

ALUMNUS/ALUMNI 
Alumnus is singular and alumni is plural. Chapter members transition 
to alumni membership following graduation.  

ASSOCIATE MEMBER  
One type of membership conferred by a local chapter.  Associate 
Member is the proper term for “pledge”.  

BID 
A term referring to the invitation a person is extended when they are 
sought by the chapter for prospective membership.  

BIG BROTHER 
A mentor selected for each new member to offer support during the 
new member education period and beyond. New members may be 
referred to as “little brothers.” Preferred term rather than pledge 
father/son.  

BROTHER/BROTHERS 
Refers only to initiated members of the Fraternity. Use lowercase 
except when directly preceding an individual’s name or as part of a 
formal salutation of a letter, i.e., Brother John Doe.  

CHAPTER 
Chapter refers to the group of organized undergraduates. Use 
chapter for general references and Chapter for specific references, 
i.e., The Hamilton Chapter of the Alpha Delta Phi Fraternity.  

CHAPTER MEETING 
The regularly scheduled meeting of the members of each local 
chapter.



COMMON FRATERNITY TERMS 
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COLONY  (AFFILIATE)  
A group of unaffiliated men recruited to build a new group to be 
installed as a chapter. Capitalize only when referring to a specific 
colony. The term “affiliate” is preferred to colony.   

FRATERNITY/FRATERNITIES  
Do not use frat. Lowercase for general reference, but capitalize 
specific name, i.e., the Alpha Delta Phi Fraternity, or when the word 
Fraternity stands alone to refer to Alpha Delta Phi.  

GREEK/GREEKS  
Always capitalized. 

GREEK-LETTER/GREEK LETTER 
Hyphenate if it precedes a noun; no hyphen if it follows a noun.  

HONORARY MEMBER  
One type of membership in the Alpha Delta Phi Fraternity 
conferred only with permission from the Board of Governors. 

HOUSE  
Refers to the physical location of the chapter residence. Do not use 
in reference to a chapter as a whole. 

HOUSE DIRECTOR 
Traditionally, elder to undergraduate chapter members who serve as 
resident advisors. House directors offer support and guidance to the 
chapter and its members. House mother/father also is an acceptable 
term when appropriate.  

INTERFRATERNITY COUNCIL (IFC) 
Refers to the local association of national collegiate men’s 
fraternities. Never Inter-Fraternity Council. Abbreviated IFC.  

INTERNATIONAL/INTERNATIONALS  
Not an acceptable term. The preferred term is the Executive Office 
or headquarters.  

LIFELONG MEMBER 
Membership in the Alpha Delta Phi Fraternity is lifelong. Alumni 
members are encouraged to refer to themselves as current 
members of the organization instead of referencing past 
participation in the Fraternity. “I am a member of the Alpha Delta 
Phi Fraternity” vs. “In college, I was in Alpha Delta Phi.”  



COMMON FRATERNITY TERMS 

MANUS MULTAE COR UNUM  MANY HANDS, ONE HEART 39

NEW MEMBER  
A member of the Fraternity who has not yet initiated. Also called 
Associate Member(s).  

NORTH AMERICAN INTERFRATERNITY CONFERENCE 
(NIC) 
The trade association representing 66 inter/national men's 
fraternities. serves to advocate the needs of its member fraternities 
through enrichment of the fraternity experience; advancement and 
growth of the fraternity community; and enhancement of the 
educational mission of the host institutions. 

POTENTIAL NEW MEMBER 
Preferred term for a participant in recruitment. Do not use rushee. 
Abbreviated PNM. 

RECRUITMENT  
A period, typically before the school year begins or during the first 
semester, in which each chapter hosts several events to promote 
itself to potential new members. Following the period, potential new 
members are then invited to join the Fraternity. Recruitment is the 
preferred term, replacing the previously popular term “Rush.” 

RITUAL  
Lowercase for general reference, but capitalize specific name. When 
capitalized, refers to the Fraternity’s Ritual known as initiation or 
locally specific ritual ceremonies.  



ALPHA DELTA PHI SPECIFIC TERMS 
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ALPHA DELTA PHI FRATERNITY, INC.   
This is the full, legal name of the organization. Use sparingly or for 
formal occasions when appropriate. In most cases, Alpha Delta Phi 
or Alpha Delta Phi Fraternity is sufficient.  

BADGE  
The badge is worn under cover, on collared shirts, sweaters or vests. 
The badge should be worn on formal occasions or as appropriate 
when representing the Fraternity, more specifically, when the wearer 
wishes to show visible affiliation to the Fraternity, for example at 
times such as a job interview, a wedding, a funeral or university/
community event.  

BOARD OF GOVERNORS 
Always capitalize. This Board is composed of eight alumni members 
who are elected for three-year terms at the Annual Convention by 
chapter and alumni delegates. Abbreviated BOG.  

COLORS 
The official colors of the Alpha Delta Phi Fraternity are emerald 
green and white with black and gold as subsidiaries. 

FLOWER  
The official flower of the Alpha Delta Phi is the lily of the valley.  

FOUNDER’S DAY  
Alpha Delta Phi was founded on October 29, 1832. 

MOTTO  
The motto of the Alpha Delta Phi Fraternity is “Manus Multae Cor 
Unum - Many Hands, One Heart”. The motto should always be 
displayed using both Latin and English. 

PROGRAMS 
Details on the programming offered by the Alpha Delta Phi 
Fraternity. 

ANNUAL CONVENTION 
Always capitalized. Convention is the annual meeting of the 
entire Fraternity. This is sometimes referred to as a 
conclave or grand chapter in other fraternal organizations.  
Convention is held in early August each year and the 
location varies. 



ALPHA DELTA PHI SPECIFIC TERMS 
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BROTHERS IN ARMS CHALLENGE   
Always capitalized. The Brothers in Arms Challenge is the 
annual philanthropic competition that benefits veterans 
charities. Abbreviated BIA Challenge.  

LITERARY DAY 
A day, usually in late October, for chapters and alumni 
associations to host literary events to honor the heritage of 
the Alpha Delta Phi Fraternity.  

PRESIDENT’S SUMMIT 
A mid-year conference designed to educate and support 
newly elected chapter presidents. Similar to the Annual 
Convention, it is a stand-alone conference held each year 
in early January.  

PUBLICATIONS  
Names of official Alpha Delta Phi Publications are always italicized.  

XAIPE 
A magazine published two times per year, sent to brothers 
around the world. It is designed to strengthen the ties of 
brotherhood, provide a medium of communication between 
the chapters and alumni and to aid in more fully acquainting 
the general public, particularly parents of members, 
potential new members and university administration and 
faculty, with the men of Alpha Delta Phi and their ideals  

LITRORIA!  
A monthly update online newsletter sent to brothers 
keeping all updated of Fraternity news, notes and 
reminders.  



CHAPTER ABBREVIATIONS 
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Adelpho Chapter     ADEL 

Alabama Chapter    ALA 

British Columbia Chapter   BC  

California Chapter    CAL 

Chicago Chapter    CHI 

Connecticut Chapter    CONN 

Cornell Chapter     COR 

Delta Phi Alpha Chapter    PA 

Eliot Chapter     ELT 

Florida State Chapter    FSU 

Hamilton Chapter    HAM 

Illinois Chapter     ILL 

Johns Hopkins Chapter    JH 

Kenyon Chapter     K 

Lambda Phi Chapter    LP 

Maryland Chapter    MD 

Massachusetts Chapter    MASS

Memorial Chapter     MEM 

Miami Chapter     MI 

Middlesex Chapter    MDSX  

Minnesota Chapter    MIN 

Nittany Chapter     NIT 

Nu Epsilon Zeta Chapter    NEZ 

Peninsular Chapter    P 

Phi Kappa Chapter    PK 

Rochester Chapter    R 

Rocky Mountain Chapter   RKMT 

Rutgers Chapter     RUT 

Toronto Chapter     TOR 

Union Chapter     UN 

Virginia Chapter     VIR 

Washington Chapter    WASH 

Wisconsin Chapter    WIS 

Yale Chapter     Y



STANDARD STYLE GUIDELINES   
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1. The fraternity name should always be stylized as follows: Alpha Delta Phi Fraternity. 

2. Executive Office should be used as opposed to Headquarters, HQ, Home Office, Nationals, or Internationals. 

3. Chapter names should always follow the fraternity name with a hyphen or be displayed below the fraternity name. 

• Correct - Alpha Delta Phi Fraternity - Hamilton Chapter 

• Incorrect - Hamilton Chapter of Alpha Delta Phi 

4. Capitalize the word “chapter” when it follows the chapter name. 

• Example: Hamilton Chapter  

5. Officer positions are not capitalized unless they are followed by a proper name giving the individual title recognition. 

• Example: The chapter president has called an emergency meeting this Tuesday. 

6. Fraternity or Fraternity and Sorority Life should always be used as opposed to Greek or Greek Life. 

7. Fraternity or Fraternities should always be used as opposed to Frat or Frats. 

8. The words “universities” and “colleges” are never capitalized unless its part of a proper name. 

• Example: Hamilton College is in New York. The college is location in Clinton. 

9. Members are either undergraduates or alumni. Never actives - this implies that alumni are not active in Alpha Delta Phi. 

10. Individual brothers should be listed in the following style. The individual’s chapter/abbreviation is followed by the graduation year. 

• John Doe, HAM 1980, John Doe, Hamilton 1980, John Doe, HAM ’80, John Doe, Hamilton ’80



STANDARD STYLE GUIDELINES 
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11. When the chapter has been referred to prior to the inclusion of the individual brother’s name, the follow style should be used: 

• The Hamilton Chapter has one member serving on the Board of Governors, John Doe, ’80. 

12. Chapters that were once a local fraternity organizations prior to their inclusion into  the Alpha Delta Phi Fraternity should never use their local 

visual elements (such as logomark, crests, letters, chapter name, etc.) without also displaying the appropriate Alpha Delta Phi branding first (on the 

left if being viewed side-by-side) or in the middle (if an odd number exists). It is preferred, but not required, that the Alpha Delta Phi visual 

elements be more prominent in size compared to the local visual elements.  

13. While terms such as “ADs”, “Alpha Delt(s)”, and “AD Phi” are commonly used to describe members, the preferred term is “the members of Alpha 

Delta Phi”.  

14. Chapters and alumni associations should use standard social media guidelines found in the Social Media Guidelines manual found on our website: 

www.alphadeltaphi.org/resources  

http://www.alphadeltaphi.org/resources
http://www.alphadeltaphi.org/resources


FILE FORMATS  
Please contact the Executive Office for information regarding high-res and print quality artwork files of the Alpha Delta Phi Fraternity. The various 
logos are also available on the Resource Center section of Xaipe Connect. 
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EPS FILES  
These may be scaled at virtually any size without image degradation. Keep in mind that in order for these files to print clearly, they need to 
be imaged on true postscript-capable printers. EPS stands for Encapsulated PostScript file.

JPG FILES  
A JPEG file is a format commonly used for e-mailing photographs and certain other images, or for displaying them on Web applications. 
Quality may vary, although it is possible to obtain a very high degree of resolution using the JPEG format. JPEG stands for Joint 
Photographic Experts Group.

PNG FILES  
A PNG file is recommended for web use only. PNG also supports alpha transparency (soft edges) and was developed to be a Web 
graphics replacement for GIF.

PDF FILES  
Another tool for electronic transmission of data is the PDF, or Portable Document Format. This software from Adobe Acrobat makes it 
possible to view or print files across platforms (Windows to Mac OS, for example), and allows recipients to see the file as it was created to 
appear, rather than in a modified format.



FILE PRODUCTION  
Alpha Delta Phi uses three basic models when referring to colors and production processes. 
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CMYK 
CMYK stands for cyan, magenta, yellow and black. CMYK are the four colors of ink used in offset printing, in which all colors are a mixture or build of 
these four process colors. Full color, offset (professional) printing is always CMYK. However, a large press can accommodate the four colors of cyan, 
magenta, yellow and black plus additional Pantone colors if necessary. Typically used in print only.

RGB 
RGB stands for red, green and blue, which are the primary colors of light and are used in combination to simulate all other colors on a computer 
monitor or any type of video. It is critical to understand that PMS and CMYK are for printed pieces and RGB is for computer applications such as web 
sites. Typically used in digital form only.

PANTONE (PMS) 
The Pantone Matching System is a system of thousands of numbered swatches. Most corporate colors, in a logo for example, are identified with a 
number from this system. You’ll often hear it referred to as a PMS number. Pantone colors are also called “spot” colors. This is similar to picking paint at 
the hardware store to paint your walls: You refer to swatches, choose by number and then the color is pre mixed before application. This is good for 
applications that are predominantly one color (or two) such as a business card. Printing a 1 or 2 color job can be less expensive than a 4-color job 
because there are fewer printing plates made. This system also creates the most accurate color match and the sharpest details. Used for printed 
brochures, invitations, documents, and more that require any number of spot colors.
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